





PLAYA DEL CARMEN

@ DOWNTOWN (OCATION

[3) SHOPPNG AREA

T BARS AND RESTALRANTS AREA

$ WITHIN VALKING DISTANCE FROM STA AVENDA

B EASY ACCESS TO THE BEACH
TOURIST DESTINATION

LIVE PLAYA DEL CARMEN

ATTIRACTIONS,  PARKS,  BEACHES,  CENOTES
ARCHEOLOGICAL SITES
QUALI\'Y AND LIFESTY&
SSMOPOLITAN WAY OF LIFE PACES AWAY FROM THE

© UNGUE WORLD CLASS EXPERENCES
UTTING EDGE INFRAS TRUC TURE
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& GASTRONOMY
@
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4TH BEST TOURIT DESTINATION WORLDWIDE® ROl 74 TO 137 LONG TERM  5TA AVENDA P&RKS

5037 OF MEXICCYS GVERALL TOJURIBM RATES RENTALS / VACATION RENTALS UNIQUE WORLD-CLASS EXPERIENCES [3LANDS

65 MLLION TOURITS PER YEAR CANCUN INTERNATIONAL ARPORT, CENCUTES

b1 AVERAGE OCCUPANCY OF VECATION RENTALS QCCUPANCY  RATE 761 AIRBNB, THE BUSIEST IN LATIN &MERICA MAFAN CIVILIZATION

IN PL&YA DEL CARMEN VRBO, EXPEDI4, BOOKING, ETC. TULUM INTERNATIONAL ARPORT {2i523) RESTAURANTS

+1i3 WORLD-CLASS NATURAL &ND THEME PARKS M&YAN TRAIN {223 GOLF, YACHT?, WETER SPOURTS
PROTECTED BIOSPHERES AND NATURE RESERVZS URBAN TOURIST AREA WITH HIGH  FERRIES TC» COZUMEL FROM CALICA AND  NIGHTLFE

14003 HOTELS AND RESORTS CAPITAL GAN JAREZ MARTIME TERMNALS 5T AVENDA
+43532 ROOMS FOR VACATION RENTALS MODERN INFRASTRUCTURE
EQUTY



WHY PLAYA DEL™
CARMEN? &

POPULATION GROWTH:

1@ N THE LAST 1@ YEARS
425 IN THE LAST 2@ YEARS
[FASTEST GROWING MUNCPALITY N ALL OF
LATR AMERICAL

ANNUAL AYERAGE OF POPULATION b <
GROWTH RATE: 8.4 1* >
@I-3@7 ANNUAL RETURN ON
INVESTMENT.

$7,200 MDD OF ANNUAL ECONOMC
REVENLE, WITH AN NCREASE OF 2362
N THE LAST 1@ YEARS*™

761 AVERAGE ANNUAL HOTEL
OCOCUPANCY RATE™

1@ T NFLUX OF TOURSTS N THE
LAST 1@ YEARS
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THE LFESTVLE YOU DESERVE

AND THE WORLD WLL WITNESS.
READY FOR THE NEXT STEP?






PRIVLEGED LOCATION N THE V
THE RIVIERA MAYA MAK
PLAYA DEL CARMEN A PERFEC

ALABLE
THE SURROUNDING AREAS




OCEANIEW

k. 84 UNITS
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NARCHTECTURAL PLAN >

BASEMENT




\RCHTECTURAL PLAN =

GROUND FLOOR / FIRST LEVEL




BRCHTECTURAL PLAN
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OCEANIEW
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2-BEDROOM
LOCK OFF

APARTMENT
SEA VIEEW

TOTAL AREA 8315 M
LIVING AREA 5841 M?
BALCONY AREA 2474 M?

UNTS: 252, 392, 492, 522, HZ2, “Z2
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-BEDROOM
APARTMENT
SEA VIEEW

TCOTAL AREA 49.89 M2
LIVING AREA 4325 M?
BALCONY AREA 6.64 M?

/ UNITS: 2223, 303, 495, 523, 693, “23




-BEDROOM
APARTMENT
SEA VIEEW

TOTAL AREA 42.5@ M?
LIVING AREA 3@.22 M?
BALCONY AREA 12.28 M?




-BEDROOM

BALCONY AREA 12.83 M?
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STUDIO
SEA VEW

TOTAL AREA 39.72 M?
LIVING AREA 3@.48 M?
BALCONY AREA 9.24 M?




STUDIO
SEA VEW

7.28
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TOTAL AREA 5715 M

LIVING AREA 4569 M

BALCONY AREA 146 M? : | 0
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STUDIO
REAR FACADE

TOTAL AREA 29.69 M?
LIVING AREA 2357 M?
BALCONY AREA 612 M?

505, 709
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> STUDIO
' REAR FACADE

TOTAL AREA 32.33 M2
LIVING AREA 2557 M?

BALCONY AREA 676 M?

5.51
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b STUDIO
' REAR FACADE

TOTAL AREA 3523 M?
LIVING AREA 29.07 M?
BALCONY AREA 616 M?
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b STUDIO
' REAR FACADE

TOTAL AREA 362 M2
LIVING AREA 29.89 M?
BALCONY AREA 631 M?
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STUDIO

' GARDEN VIEW

TOTAL AREA 3636 M?
LIVING AREA 2869 M?
BALCONY AREA 7.67 M?
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I-BEDROOM
APARTMENT
GARDEN VIEW

TCTAL ARCA 5277 M?
LIVING AREA 4225 M?

BALCONY AREA 852 M?

4.51

3.18










ROOFTOP
INFINITY POOL
BAR
LOUNGERS
BALINESE BEDS
RESTROOMS
SHOWERS

=¥ OPEN SPACES (ROOFED AND

AIR-CONDITIONED SETTINGS)
COMMERCIAL AREA
RESTAURANTS

CAFETERIA

COWORKING

FITNESS AREA
4% SPA










HIGHLIG THS

« IN-HOUSE PAYMENT PLANS
i - UP TO 48 INSTALMENTS

« PAYMENT FLEXBILITY

« HGH CAPITAL GAINS

» HGH DEMAND FOR VACATION RENTALS
3 5 WALKING FROM THE CARIBBEAN SEA
! » SMART UNITS

« DOMOTICS INCLUDED
+ 20@ M FROM BENITO JUAREZ AVENUE
«IN A SHOPPING AND BANKING AREA
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